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Today's agenda

• Plan, rehearse, and film a promotional video about the graduate 
students who represent the future of Net Zero Atlantic-associated 
research projects. Tone and focus will be more relational and less 
informational.

• Why?  So that stakeholders are compelled to care about the story: 
its plot and its characters



Possible side effects

• Hands-on familiarity with the theoretical, technical, and 
performance basics of contemporary digital communication

• Widening your circle of colleagues
• The comprehension of family and friends
• Comfort with discomfort



https://youtu.be/BvyTqnutHLM?si=cinnEFd32pVYc6VI

https://youtu.be/BvyTqnutHLM?si=cinnEFd32pVYc6VI












The creative constraint of
explaining the world to six-year-old you

Personal activity 
• Write one sentence answers to each of these questions about your research:

o What is the problem I am trying to solve?
o What is the process for solving it?
o What is the best possible outcome?

Group activity:
• Share your answers and together as a group write one sentence answers to the 

following questions:
o What do we love most about our work?
o How would its success make us feel?
o What is our goal for the next year?
o What change would we like to see in the world?



Debrief



Transformation

• What is the most important thing to communicate about my research?
o "We are creating the conditions for..."
o "I envision a future where..."
o "For this to happen it is going to require..."

• What is the most important thing to communicate about me?
o "This field first captured my imagination when..."
o "I have always been fascinated by …"
o "There is potential between us here to..."

• What is the most important thing to communicate about us all, collectively?
o "We are building a future where..."
o "There is more hope in this room than..."



Media ready: One word capture

• What one or two words or image describes your common goals?

• What one or two word or image defines your common hopes for 
tomorrow?

















Crafting a narrative with shot choices
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