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What isn’t podcasting?

• Audio from recorded or streaming live events (e.g. lectures and colloquia) 
intended originally for a live (captive) audience

• Pressing record, hitting stop, and uploading what you get

• Is a video podcast really a podcast?

Then what is it?

• An audio creation where you use sound as a story telling medium
• Leveraging the strengths and limitations (creative constraints) of audio



Light is constant



Sound is fleeting



Seeing is optional

Listening never stops 



Vision is multi-directional



Sound draws you forever 

toward its source



Reading is solitary



Speaking and listening is social



Digital Orality
and Post-Literacy (and post-AI?)

“…so much is talk, so much is back-and-forthness, so much is 
information designed to be viral, memorable, repeatable”





Make it personal

•Relate topics to your own experience, 
in your own voice
•Follow conversations as much as scripts
•Expect to practice





Balancing concision and 
eloquence

• Solo: Short, clear sentences
• Interviews / sound bites as conversations
• Be ruthless: Minimize vocal distractions (um, 

erm, ah) / pauses / rambling / less engaging 
passages

• Ask interview subjects to restate good 
answers that initially ramble to a good point



Control the flow
• Pause and set the stage; explicitly wrap up a section and introduce the next 

(“So…up to this point we’ve learned about the background of X, X’s 
motivations and X’s expectations, and next we’ll explore how X’s experience 
of Y has been shaped by these…”) 

• Add music or sound effects that fade in / out between segments or reflect 
shifts in narrative tone



Sound planning
•Real and imagined settings, mood 

music and evocative tonal effects to 
accompany the script
•Balancing in situ field recording and 

post-recording sound design for 
directing listener focus



Credit where 
credit is due

• Producing

• Research / fact checking

• Writing

• Performance

• Recording

• Editing

• Original music

• Sound design

• Promotion



Content

• What is the premise?

• What is the format (solo discourse / interview / roundtable / mix)?

• Who are you and where are you in this story?

• What are your podcast inspirations for content, format, editing, 
sound design, etc.?

• Who is the audience?  What is the tone?



Delivery

•Choose a single location, consistent circumstances, and 
consistent technology (microphones, apps) for narration and 
interviews

•If home, pick a smaller space with soft surfaces (beds, curtains, 
carpets, etc.) to mitigate reverb.

•Have remote interviewees record under optimal circumstances 
(this will be relative)

•Practice your delivery, review, and develop the proper tone – 
this goes for narration AND interviews (workshop both)



Physics of Sound

• Volume (measured in decibels - db)

• Dynamics (range of intensity)

• Frequency (measured in hertz – hz,, 
ranging through low (bass), Mid, and 
High (treble))

• Space (direction and reverberation)



Audacity                   GarageBand

Recording guidelines



Audio recording and editing correlates

Property of 
sound

Recording control
Editing control 

(Audacity)
Effect 

(when intentional)

Volume Gain (microphone) Volume /Amplification / 
Fade in and out

Focus

Dynamic range Practice and intention Compression / 
Normalization

Texture and Depth

Frequency Practice and intention Equalization (EQ) Balance and Depth

Reverberation Distance from microphone, size 
of space, textures and angles of 
surfaces

Reverb Focus and Depth

Direction Stereo / omnidirectional 
recording (microphone)

Panning Focus, Balance, and Depth



Recording
Technical 
Aspects

• Recording (Microphones): 
• Directional (shotgun or cardioid) vs omnidirectional

• Mono (single source/signal) or Stereo (multiple 
sources/signals)

• Environment:
• “Studio” – with sound isolation and dampening, not too 

cavernous, soft and/or angled surfaces 

• “Field” – Invest in (or borrow) a purpose-built 
(smartphone) microphone with a windscreen on the mic

• Application:
• Audio software (desktop, phone app, or cloud) for 

(some) control



Microphone 
recommendations
• AudioTechnica (AT)2035 for studio 

recording

• Blue Yeti for studio recording
• 4 directional settings

• Shure MV88 for field recording
• Great mic, great app
• Get a windscreen as well

• Rode Wireless Go for live events (good for 
filming too) 

HIL RC Audio Studio:
https://lib.unb.ca/researchcommons/audio-studio

UNB Equipment Pool: 
https://www.unb.ca/fredericton/cetl/classrooms/equipment/equipment.html



Recording hazards
• Reverb (sound bouncing around): 

• Easy to add, hard to subtract
• More reverb suggests large spaces or distances; control through room/space textures 

and size of spaces and distance from microphone

• Gain (mic sensitivity / input volume)
• Easy to boost, hard to refine overdriven recording (distorted)
• Check levels prior to recording, err on the side of quiet (lower gain)

• Breathing and other unintended noises
• Possible to mitigate during recording and/or editing
• Cut script into breath-size chunks / lean back in between or when taking a breath
• Record a separate track of room/space ambience to cover any de-amplification 

during editing, or copy ”dead air passages” and paste in a separate covering track



Sounds design resources

• freesound.org | soundtrap.com | uppbeat.io | 
GarageBand |Ableton(Audio Studio)

• Copyright considerations and attribution

• Make and record your own music and sound 
effects

• Adobe Premiere Pro  for post-recording audio 
enhancement:

https://lib.unb.ca/sites/default/files/media/doc
uments/premiere_pro_audio_guide%20%281%2
9.pdf

https://lib.unb.ca/sites/default/files/media/documents/premiere_pro_audio_guide%20%281%29.pdf
https://lib.unb.ca/sites/default/files/media/documents/premiere_pro_audio_guide%20%281%29.pdf
https://lib.unb.ca/sites/default/files/media/documents/premiere_pro_audio_guide%20%281%29.pdf
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